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What Members Say About Their NTMA! 

 
“My dues are paid for with a just a few of the discounts I get by being an NTMA 

member.  However, the reason I stay a member is the networking and the things I’ve 

learned by networking with other members around the country.” 
Mike Mittler, Mittler Brothers Mfg., Wright City MO.   

 

“I attend national meetings because I get to meet successful business owners and find 

out what they’re doing to be successful.”   
Mike Kartsonis, Dynamic Fabrication, Santa Ana, CA. 

 

“We joined the NTMA in 1944 because we felt it gave us the opportunity to gain 

knowledge to help our business grow.  It has and that is why we’re still members.”   
Frank Dworak, Hobson & Motzer, Durham CT. 

 

“Anyone business owner that thinks they have all the answers and doesn’t need the 

support of a strong organization is being shortsighted.  The more we work together, 

the stronger we can all be.”   
Ron Overton, Overton Industries, Mooresville IN.  

 

“The NTMA has given us the resources necessary to grow our business by networking 

both nationally and locally.  I am a second generation owner and member and owe a 

lot of our business success to our NTMA membership.” 
Frank Chesek, Exact Tool & Die, Cleveland OH. 

 

“Being members of the NTMA has given us the strength we need when talking to our 

politicians.  As an industry, we need to stand together and speak up on issues that 

affect us that elected officials in Washington don’t understand.  Doing something is 

better than sitting back and doing nothing!” 
Roger Sustar, Fredon Corporation, Mentor OH.  

 

“The statistical and market data the NTMA provides me is tremendous.  My banker 

looks forward to seeing the yearly reports and I’m able to find out what potential 

customers are doing with the market reports.” 
Wally Hellebusch, Hellebusch Tool and Die, Washington MO. 

 


